french names for perfume business

french names for perfume business evoke elegance, sophistication, and a timeless
allure that perfectly aligns with the essence of the fragrance industry. Selecting the right
name for a perfume business is a critical step in establishing a strong brand identity and
attracting discerning customers. French names carry a unique prestige and cultural
heritage that resonates with luxury, beauty, and artistry, making them an excellent choice
for perfume brands seeking to convey these qualities. This article explores the importance
of French names for perfume business, offering insights into how to choose the perfect
name, popular naming conventions, and examples of captivating French-inspired names.
Additionally, it covers essential tips for incorporating French language elements to
enhance brand appeal and SEO effectiveness. By understanding these factors,
entrepreneurs can create a memorable and marketable perfume brand that stands out in a
competitive industry.
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Why Choose French Names for Perfume Business

French names for perfume business are synonymous with luxury, refinement, and artistic
expression. France, particularly the city of Grasse, is historically recognized as the world’s
perfume capital, making French terminology an inherent symbol of authenticity and
expertise. Utilizing French names in branding not only taps into this rich heritage but also
helps create an emotional connection with customers who associate French culture with
high-end cosmetics and fragrances. Furthermore, French words often have a melodious
and elegant sound that enhances brand memorability and appeal.

Historical Significance of French Perfume Industry

The French perfume industry dates back centuries, with Grasse serving as the epicenter of
fragrance production since the 18th century. This history endows French names with a
sense of tradition and craftsmanship. By adopting French names, perfume businesses
align themselves with this legacy, suggesting quality and artistry that appeals to
consumers worldwide.



Cultural Prestige and Consumer Perception

French culture is frequently associated with sophistication, fashion, and beauty. As such,
French names lend a prestigious image to perfume products, elevating their market
positioning. Customers often perceive French-named perfume brands as more luxurious
and desirable, which can influence purchasing decisions and brand loyalty.

Characteristics of Effective French Names

Effective French names for perfume business typically possess certain qualities that make
them appealing and memorable. These characteristics help ensure that the brand name
not only reflects the essence of the fragrance but also resonates with the target audience.

Simplicity and Elegance

French perfume brand names often combine simplicity with elegance. A name that is easy
to pronounce and spell while maintaining a refined sound is ideal. Simple yet sophisticated
names are more likely to be remembered and recommended.

Evocative Imagery

Names that evoke sensory experiences or imagery related to scent, nature, beauty, or
emotions are particularly effective. French words that describe flowers, seasons, or
romantic concepts can create an immediate association with the perfume’s character.

Uniqueness and Trademark Potential

Choosing a unique French name is crucial for establishing a distinct brand identity and
avoiding legal issues. An original name that stands out in the market helps build brand
recognition and protects intellectual property rights.

Popular French Naming Conventions in Perfume
Industry

French names for perfume business often follow specific linguistic and stylistic
conventions that reinforce their luxurious and artistic image. Understanding these
conventions can inspire the creation of authentic and appealing names.

Use of French Nouns Related to Nature

Many perfume brands incorporate French nouns related to natural elements such as
flowers (fleur), garden (jardin), or breeze (brise). These words symbolize freshness,



beauty, and purity, aligning perfectly with fragrance themes.

Incorporation of French Adjectives and Descriptors

Adjectives like “belle” (beautiful), “élégante” (elegant), or “douce” (soft) are commonly
used to describe the character of the perfume. These descriptors add emotional depth and
convey the desired brand personality.

Combination of Personal Names and French Terms

Using French first names or surnames combined with perfume-related words creates
personalized and memorable brand names. This approach adds a human touch and
authenticity to the brand identity.

Examples of French Names for Perfume Business

Examining existing French names used by successful perfume brands provides valuable
inspiration for naming a new perfume business. These examples illustrate the application
of French language elements and naming conventions.

e La Fleur Mystique - Evokes an enchanting floral fragrance with a sense of mystery
and allure.

* Essence de Paris - Suggests the essence or spirit of Paris, a city synonymous with
fashion and perfume.

e Maison Etoile - Translates to “House of Star,” conveying a luxurious and
prestigious brand image.

e Belle Ame - Means “Beautiful Soul,” ideal for a perfume that aims to express inner
beauty and elegance.

e Jardin Secret - “Secret Garden” conjures images of hidden natural beauty and
unique scents.

* Réve d’Or - “Golden Dream,” a poetic name that evokes luxury and aspiration.

e Parfum de Lune - “Perfume of the Moon,” a romantic and mystical name for a
captivating fragrance.



Tips for Creating Your Own French Perfume
Brand Name

Developing a successful French name for perfume business requires careful consideration
and creativity. The following tips can guide entrepreneurs in crafting an effective and
attractive brand name.

1. Research French Vocabulary: Explore French words related to fragrance, nature,
emotions, and luxury to find meaningful options.

2. Focus on Brand Identity: Ensure the name reflects the brand’s vision, target
audience, and the scent profile of the perfume.

3. Keep It Simple and Memorable: Avoid overly complex or long names that can be
difficult to recall or pronounce.

4. Verify Availability: Check domain name availability and trademark registrations to
secure legal rights.

5. Test Pronunciation: Ensure the name sounds appealing and is easy to pronounce
for an international audience.

6. Use Authentic French Elements: Incorporate genuine French words or phrases to
enhance authenticity and cultural appeal.

SEO Benefits of Using French Names in Perfume
Business

Incorporating French names for perfume business can also yield significant SEO
advantages that improve online visibility and search rankings. Carefully chosen French
keywords and brand names can attract targeted traffic and enhance brand recognition in
digital marketplaces.

Keyword Optimization with French Terms

Using French keywords related to perfume, such as “parfum,” “fleur,” or “essence,” within
the brand name or product descriptions can improve search engine rankings for queries
that include these terms. This optimization helps reach customers searching for authentic
French fragrances or luxury perfumes.



Enhanced Brand Differentiation

French names often stand out in crowded online markets due to their uniqueness and
elegance. A distinctive French brand name can increase click-through rates and
encourage sharing on social media platforms, thereby boosting organic traffic.

Targeting International Markets

French names resonate globally, especially in markets that value luxury and European
craftsmanship. This international appeal supports cross-border e-commerce and helps
expand the customer base beyond local boundaries.

Frequently Asked Questions

What are some popular French names for a perfume
business?

Popular French names for a perfume business include 'Maison de Parfum,' 'L'Essence
Francaise,' 'Parfumerie Elégante,' and 'Chateau des Aromes.' These names evoke luxury
and sophistication.

Why choose a French name for a perfume business?

Choosing a French name for a perfume business adds an element of elegance and
authenticity since France is historically renowned for its perfume industry, enhancing
brand appeal and perceived quality.

How to create a French-inspired name for my perfume
brand?

Combine French words related to scent, beauty, or luxury such as 'éclat' (shine), 'fleur"
(flower), or 'élégance' with terms like 'parfum' or 'maison' to create a sophisticated and
memorable brand name.

Can I use French words even if my perfume business is
not based in France?

Yes, many international perfume brands use French names to convey luxury and heritage,
regardless of their location. However, ensure the name is culturally respectful and legally
available.

What are some elegant French words suitable for



perfume business names?

Elegant French words for perfume business names include 'Lumiere' (light), 'Sérénité’
(serenity), 'Réverie' (daydream), 'Amour' (love), and 'Essence' (essence).

How to check if a French perfume business name is
already trademarked?

You can check trademark databases such as the INPI (Institut National de la Propriété
Industrielle) in France or international databases like WIPO to ensure your chosen French
name is not already registered.

Are French perfume business names usually long or
short?

French perfume business names tend to be concise yet elegant, often one to three words,
to maintain memorability and a sense of sophistication.

Can I mix French and English words for my perfume
brand name?

Yes, mixing French and English words can create a unique and appealing brand name, but
it's important to ensure the combination sounds harmonious and aligns with your brand
identity.

What French phrases convey luxury and can be used in
perfume business names?

Phrases like 'Haute Parfumerie' (high perfumery), 'Elégance Supréme' (supreme
elegance), and 'Artisan des Parfums' (perfume artisan) convey luxury and craftsmanship
suitable for perfume business names.

How important is pronunciation in selecting a French
name for a perfume business?

Pronunciation is very important as it affects brand recall and customer perception. Choose
a French name that is elegant but also easy to pronounce for your target market.

Additional Resources

1. Essence de Paris: The Art of French Perfume Naming

This book delves into the tradition and elegance behind French perfume names. It
explores linguistic nuances, cultural influences, and the historical significance of naming
in the perfume industry. Readers will gain insights into how to craft evocative and
memorable names that capture the essence of luxury and sophistication.



2. Le Langage du Parfum: French Naming Conventions for Fragrance Brands
Focused on the linguistic aspects of French perfume names, this guide explains the
grammar, vocabulary, and stylistic choices that make French fragrance names so
appealing. It includes practical tips on selecting words that evoke emotion and allure,
perfect for entrepreneurs launching a perfume line.

3. Bouquets and Branding: Crafting French Names for Perfume Businesses

This book combines marketing strategy with creative naming techniques, emphasizing the
importance of French-inspired names in building a strong perfume brand. It covers case
studies of successful brands and offers exercises to help readers develop unique and
marketable names.

4. Chic et Charme: French Name Inspirations for Perfume Entrepreneurs

A sourcebook of elegant and charming French words and phrases ideal for perfume
business names. The book includes thematic sections such as floral, romantic, and
mysterious names, providing inspiration and context to help readers find the perfect
name.

5. Parfums et Poésie: The Romance of French Perfume Names

Exploring the poetic and artistic side of French perfume naming, this book highlights how
names can tell stories and evoke imagery. It features famous French perfume names and
the stories behind them, encouraging readers to infuse their own names with narrative
depth.

6. Le Guide du Parfumeur: Naming Your Fragrance Business in French

A practical handbook for aspiring perfumers, this guide offers step-by-step advice on
choosing a French name that resonates with target audiences. It covers trademark
considerations, cultural sensitivity, and tips for blending tradition with modern appeal.

7. French Flair: Naming Trends in the Perfume Industry

This book analyzes current trends in French perfume naming, highlighting popular
themes, word choices, and branding strategies. It serves as a trend-spotting resource for
entrepreneurs who want their perfume business to feel contemporary yet authentically
French.

8. Les Noms de Luxe: French Naming Secrets for High-End Perfume Brands
Focusing on luxury branding, this book reveals the secrets behind French names that
convey exclusivity and prestige. It includes interviews with branding experts and
perfumers, offering insider tips on selecting names that elevate a perfume’s status.

9. From Fleur to Flacon: A Journey Through French Perfume Names

This narrative-driven book traces the evolution of French perfume names from classic to
modern times. It combines history, culture, and language studies to provide a
comprehensive understanding of how names shape the identity and success of perfume
businesses.
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french names for perfume business: Global Fashion Business Byoungho Ellie Jin,
2024-07-11 In today's climate, bringing your fashion brand to new international territories is more
challenging than ever. In Global Fashion Business, Byoungho Ellie Jin helps you to take this next
step. Diverse examples from large and small companies, developing and developed countries, and
online and offline retailers set a precedent for overcoming economic, cultural, legal, and regulatory
obstacles. Practical approaches also outline methods of marketing and retailing, while chapters on
topics including pricing, entry market selection and product development combine to cover
everything you need to know to take your business further than ever before.

french names for perfume business: Luxury Brand Management Michel Chevalier, Gerald
Mazzalovo, 2012-05-18 The definitive guide to managing a luxury brand, newly revised and updated
What defines a luxury brand? Traditional wisdom suggests that it's one that's selective and
exclusive—to such a degree that only one brand can exist within each retail category (automobiles,
fragrances, cosmetics, etc.). But this definition is inherently restrictive, failing to take into account
the way in which luxury brands today are increasingly identified as such by their placement in stores
and how consumers perceive them. This revised and updated edition of Luxury Brand Management,
the first comprehensive book on luxury brand management, looks at the world of branding today.
Written by two renowned insiders, the book builds on this new, broader definition of luxury and
examines more than 450 internationally known brands from a wide range of industries. Packed with
new information covering the financial crisis's impact on luxury brands, and looking towards a new
period of growth, the book reconciles management, marketing, and creation with real-life examples
and management tools that the authors have successfully used in their professional careers. Includes
dedicated chapters focusing on each of the main functions of a luxury brand, including brand
creation, the complexity of managing brand identity, the convergence of arts and brands, and much
more Addresses the practical functions that can make or break bottom lines and affect brand
perception, such as distribution, retailing, logistics, and licensing Focuses on brand life-cycle, brand
identity, and licensing issues A compelling and comprehensive examination of the different
dimensions of luxury management in various sectors, this new edition of the classic text on brand
management is essential reading for anyone working with or interested in making the most of a
luxury brand in the post-recession world.

french names for perfume business: Foreign Commerce Weekly United States.
Department of Commerce, 1953

french names for perfume business: France , 1971
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french names for perfume business: Mary Quant Mary Quant, 2012-02-16 MARY QUANT IS
FASHION. Not many names epitomise an era, but Mary Quant is one such name. Her life, her ideas
and her style touched everyone. Most people connect Mary with one thing - the mini skirt - that
ground-breaking design that is as potent now as it was when it first appeared in the early sixties. But
her influence carried way beyond those early, frenetic black-and-white years. This, Mary Quant's
memoir, is written in her own inimitable style - it's a witty, unique account of her whirlwind life. It is
a story like no other. But then, Mary Quant was a true original.

french names for perfume business: A Guide to the History of Perfume - A Selection of
Vintage Articles on the Uses and Progress of Perfumery Various, 2013-01-29 This book contains
classic material dating back to the 1900s and before. The content has been carefully selected for its
interest and relevance to a modern audience. Carefully selecting the best articles from our collection
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we have compiled a series of historical and informative publications on the subject of model
engineering. Each publication has been professionally curated and includes all details on the original
source material. This particular instalment, A Guide to the History of Perfume contains information
on the use and progress of perfumery. It is intended to illustrate aspects of the history of perfume
and serves as a guide for anyone wishing to obtain a general knowledge of the subject and
understand the field in its historical context. We are republishing these classic works in affordable,
high quality, modern editions, using the original text and artwork.

french names for perfume business: Federal Trade Commission Decisions United States.
Federal Trade Commission, 1970

french names for perfume business: A Cultural History of Western Fashion Bonnie
English, Nazanin Hedayat Munroe, 2022-01-13 Just as the clothes we wear can communicate our
personality and how we want to be perceived, so fashion can reflect the politics and preoccupations
of the society that produced it. A Cultural History of Western Fashion guides you through the
relationships between haute couture and ready-to-wear designer fashions, popular culture, big
business, high-tech production, as well as traditional and social media. Exploring fashion's
interdisciplinary nature, English and Munroe also highlight the parallel evolution of clothing design
and the other visual arts over the last 150 years. This new edition includes expanded coverage of the
build up to the First World War and brings this classic text up to date. There is also a new chapter
on smart textiles and technology, exploring the work of Hussein Chalayan and Iris Van Herpen
among others, and expanded coverage of the role of sustainability in the contemporary fashion
industry, including biosynthetic textile production and Stella McCartney's use of vegan leather.

french names for perfume business: Creative Chemistry Edwin E. Slosson, 1941

french names for perfume business: Creative Chemistry: Descriptive of Recent Achievements
in the Chemical Industries Edwin E. Slosson, 2022-09-16 In 'Creative Chemistry: Descriptive of
Recent Achievements in the Chemical Industries," Edwin E. Slosson provides a detailed exploration
of the innovative developments in the field of chemistry. Slosson's narrative is characterized by its
informative and accessible style, making complex chemical concepts easily understandable for a
wide audience. The book delves into various advancements in chemical industries, highlighting the
practical applications of these discoveries. Slosson's work serves as a valuable resource for both
students and professionals interested in the latest trends in chemistry. Edwin E. Slosson, a
respected science writer and journalist, drew inspiration for 'Creative Chemistry' from his extensive
knowledge of the chemical sciences. His passion for making scientific information accessible to the
public is evident in the clarity and depth of his writing. Slosson's background as a chemist and
educator further solidifies his authority on the subject, ensuring that readers can trust the accuracy
of the information presented in the book. For readers seeking a comprehensive overview of recent
advancements in the chemical industries, 'Creative Chemistry' by Edwin E. Slosson is highly
recommended. Whether you are a student looking to expand your knowledge or a professional
interested in staying up-to-date with industry trends, this book offers valuable insights into the world
of modern chemistry.
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french names for perfume business: Business & Marketing Across Cultures Julie Anne
Lee, Jean-Claude Usunier, Vasyl Taras, 2023-04-28 In an increasingly interconnected and global
business environment, it is crucial that businesses recognise how a better understanding of cultural
differences can help to foster greater business success. This book will help you to develop essential
cross-cultural insights for when business and marketing goes global through a range of frameworks
and learning features. The authors explore the roles of culture, communication, language,
interactions, decision-making, market entry and business planning when working across
geographical regions. They recognise the rich diversity in international markets and local consumer
knowledge and marketing practices. Readers are encouraged to engage in cultural self-reflection to
help better design and implement business strategies in local markets. Throughout, the book links to



the x-culture learning project, which is an experiential multicultural exercise and form of student
assessment where collaborative virtual teams are formed and together solve real world international
business problems. This is an essential textbook for university and college students of international
and cross-cultural marketing as well as international and intercultural business. It will also be of
interest to business and marketing practitioners working in global contexts. Julie Anne Lee is a
Winthrop Professor in Marketing and the Director of Research and Research Training in the
Business School at The University of Western Australia. Jean-Claude Usunier is an Emeritus
Professor from the Faculty of Business and Economics at the University of Lausanne, Switzerland.
Vasyl Taras is a Professor in the Bryan School of Business and Economics, University of North
Carolina at Greensboro, USA.
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french names for perfume business: The Routledge Companion to the Makers of Global
Business Teresa da Silva Lopes, Christina Lubinski, Heidi ]J.S. Tworek, 2019-07-09 The Routledge
Companion to the Makers of Global Business draws together a wide array of state-of-the-art research
on multinational enterprises. The volume aims to deepen our historical understanding of how firms
and entrepreneurs contributed to transformative processes of globalization. This book explores how
global business facilitated the mechanisms of cross-border interactions that affected individuals,
organizations, industries, national economies and international relations. The 37 chapters span the
Middle Ages to the present day, analyzing the emergence of institutions and actors alongside key
contextual factors for global business development. Contributors examine business as a central actor
in globalization, covering myriad entrepreneurs, organizational forms and key industrial sectors.
Taking a historical view, the chapters highlight the intertwined and evolving nature of economic,
political, social, technological and environmental patterns and relationships. They explore dynamic
change as well as lasting continuities, both of which often only become visible - and can only be fully
understood - when analyzed in the long run. With dedicated chapters on challenges such as political
risk, sustainability and economic growth, this prestigious collection provides a one-stop shop for a
key business discipline. Chapter 31 of this book is freely available as a downloadable Open Access
PDF at http://www.taylorfrancis.com under a Creative Commons Attribution-Non Commercial-No
Derivatives (CC-BY-NC-ND) 4.0 license.

french names for perfume business: International Marketing Sak Onkvisit, John Shaw,
2009-05-07 A key text examining the theory and strategy of marketing in a global context, this
acclaimed text uses academic rigour rather than anecdotal evidence. The new edition features key
new data, updated case studies, and a revised companion website.

french names for perfume business: The American Perfumer and Essential Oil Review ,
1936

french names for perfume business: The Business-Oriented CIO George Tillmann,
2009-04-15 The Business-Oriented CIO: A Guide to Market-Driven Management introduces the
Market Driven Management approach, which applies and adapts some of the best for-profit business
thinking for use by CIOs and IT managers. IT departments are integral parts of businesses; if the
electronic components like e-commerce sites fail, the business will come to a screeching halt. Run
your IT department like a business rather than a reactive entity that only functions to fix problems,
and transform your image from that of service center to a true business partner.

Related to french names for perfume business

How are Capital Gains Treated in the Sale of a Life Estate? The capital gain from selling your
life estate property will be the difference between the sale proceeds and the value of the property in
2011 when your mother passed away. If, for

Madisonville, KY Elder Law Attorneys Find a qualified elder law attorney in MADISONVILLE,
Kentucky to assist you or a family member with your long-term care and estate planning needs
Requiring Adult Children to Pay for Aging Parents' Care You could be responsible for your
parents' unpaid health care bills. More than half of all states currently have laws making adult



children financially responsible

Columbia, TN Elder Law Attorneys Find a qualified elder law attorney in COLUMBIA, Tennessee
to assist you or a family member with your long-term care and estate planning needs

Chicago, Elder Law Attorney, Sheri Willard A native of Montana, Sheri moved to Chicago in
1987 to attend law school, graduating from DePaul University College of Law in 1990. She is also a
member of Chicago Bar Association.

New Hartford, Elder Law Attorney, David J. Zumpano CPA,Esq. David ]J. Zumpano was born
and raised in Central New York. He began his professional career with Price Waterhouse as a staff
accountant. He later graduated from Syracuse College of Law

Jackson, TN Elder Law Attorneys Find a qualified elder law attorney in JACKSON, Tennessee to
assist you or a family member with your long-term care and estate planning needs

Greensboro, Elder Law Attorney, David B. McLean David obtained his Bachelor of Arts at
Furman University in Greenville, SC, majoring in Political Science and French, and his Masters of
Divinity at the Southern Baptist Theological Seminary

New York, Elder Law Attorney, Brian A Raphan Esq. We have attorneys who are fluent in
Spanish, Italian, and French. AARP Member and Registered Attorneys. BBB Better Business Bureau
A+ Rating. Brian A. Raphan, Founder, Partner

Elkton, Elder Law Attorney, Mark Collins Mark D. Collins received his Juris Doctorate from
Salmon P. Chase College of Law in 1994, and received his Bachelor of Arts degree in Political
Science and French from Morehead State

How are Capital Gains Treated in the Sale of a Life Estate? The capital gain from selling your
life estate property will be the difference between the sale proceeds and the value of the property in
2011 when your mother passed away. If, for

Madisonville, KY Elder Law Attorneys Find a qualified elder law attorney in MADISONVILLE,
Kentucky to assist you or a family member with your long-term care and estate planning needs
Requiring Adult Children to Pay for Aging Parents' Care You could be responsible for your
parents' unpaid health care bills. More than half of all states currently have laws making adult
children financially responsible

Columbia, TN Elder Law Attorneys Find a qualified elder law attorney in COLUMBIA, Tennessee
to assist you or a family member with your long-term care and estate planning needs

Chicago, Elder Law Attorney, Sheri Willard A native of Montana, Sheri moved to Chicago in
1987 to attend law school, graduating from DePaul University College of Law in 1990. She is also a
member of Chicago Bar Association.

New Hartford, Elder Law Attorney, David J. Zumpano CPA,Esq. David ]J. Zumpano was born
and raised in Central New York. He began his professional career with Price Waterhouse as a staff
accountant. He later graduated from Syracuse College of Law

Jackson, TN Elder Law Attorneys Find a qualified elder law attorney in JACKSON, Tennessee to
assist you or a family member with your long-term care and estate planning needs

Greensboro, Elder Law Attorney, David B. McLean David obtained his Bachelor of Arts at
Furman University in Greenville, SC, majoring in Political Science and French, and his Masters of
Divinity at the Southern Baptist Theological Seminary

New York, Elder Law Attorney, Brian A Raphan Esq. We have attorneys who are fluent in
Spanish, Italian, and French. AARP Member and Registered Attorneys. BBB Better Business Bureau
A+ Rating. Brian A. Raphan, Founder, Partner

Elkton, Elder Law Attorney, Mark Collins Mark D. Collins received his Juris Doctorate from
Salmon P. Chase College of Law in 1994, and received his Bachelor of Arts degree in Political
Science and French from Morehead State

Related to french names for perfume business
A French Estate Nestled Among Luxury Perfumers’ Flower Fields Is Up For Sale For $4



Million (4d) The town of Grasse, France, is home to flower fields used in perfumes of Chanel, Louis
Vuitton, Dior and other luxury fashion

A French Estate Nestled Among Luxury Perfumers’ Flower Fields Is Up For Sale For $4
Million (4d) The town of Grasse, France, is home to flower fields used in perfumes of Chanel, Louis
Vuitton, Dior and other luxury fashion

France's Interparfums raises 2020 revenue forecast to over 340 min euros (4d) French
perfume maker Interparfums on Wednesday raised its 2020 sales forecast slightly, helped by a
rebound in business following the easing of coronavirus lockdowns

France's Interparfums raises 2020 revenue forecast to over 340 min euros (4d) French
perfume maker Interparfums on Wednesday raised its 2020 sales forecast slightly, helped by a
rebound in business following the easing of coronavirus lockdowns

Back to Home: https://staging.devenscommunity.com


https://staging.devenscommunity.com

