biggest sports marketing agencies

biggest sports marketing agencies play a pivotal role in shaping the landscape of sports promotion,
sponsorship, and fan engagement worldwide. These agencies specialize in creating strategic
partnerships between brands and sports entities, leveraging the passion and reach of sports to drive
business growth. With the sports industry growing exponentially, understanding who the leading
players in sports marketing are is essential for brands, athletes, and fans alike. This article explores
the biggest sports marketing agencies, highlighting their services, global influence, and key clients. It
also delves into the unique capabilities that set these agencies apart in a competitive market. Whether
it is through athlete representation, event management, or digital marketing strategies, these agencies
drive significant value in the sports ecosystem. The following sections provide a detailed overview of

the top agencies dominating the sports marketing sector today.
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Overview of the Biggest Sports Marketing Agencies

The biggest sports marketing agencies are characterized by their extensive networks, diverse

portfolios, and ability to execute large-scale campaigns globally. These agencies typically represent



professional athletes, manage sponsorship deals, and create innovative marketing campaigns that
enhance brand visibility in the sports sector. Their client base often includes major sports leagues,
teams, and corporations seeking to connect with sports fans worldwide. The scale and reach of these
agencies allow them to influence sports marketing trends significantly and shape fan experiences

through digital platforms and traditional media.

Market Influence and Reach

Top sports marketing agencies operate on a global scale, with offices in key markets such as North
America, Europe, and Asia. Their influence extends beyond marketing, often participating in sports
governance, event management, and media rights negotiations. The ability to connect brands with
millions of fans across various sports disciplines makes these agencies invaluable partners for

sponsors and sports organizations alike.

Key Metrics of Success

Success for the biggest sports marketing agencies is measured by client retention, campaign
effectiveness, and revenue generated through sponsorship and endorsements. These agencies invest
heavily in data analytics and consumer insights to maximize the impact of their marketing efforts. Their
expertise in negotiating high-value contracts and creating compelling brand narratives contributes to

their leading positions in the industry.

Leading Global Sports Marketing Agencies

Several agencies stand out as the leaders in the global sports marketing arena. These firms have
established reputations for excellence and innovation, managing some of the most high-profile sports

marketing campaigns and athlete endorsements around the world.



IMG (International Management Group)

IMG is one of the most prominent sports marketing agencies worldwide, known for its comprehensive
services including talent representation, event management, media production, and brand consulting.
Founded in 1960, IMG represents a wide array of athletes and manages major sporting events

globally. Its extensive network and expertise make it a powerhouse in the sports marketing industry.

Octagon

Octagon is a global sports and entertainment agency specializing in athlete representation,

sponsorship consulting, and experiential marketing. With offices across multiple continents, Octagon is
known for creating innovative campaigns that integrate brands with sports and lifestyle audiences. The
agency's ability to combine data-driven insights with creative strategies has earned it a top spot among

the biggest sports marketing agencies.

Wasserman

Wasserman is a leading sports marketing and talent management agency with a strong presence in
athlete representation and brand partnerships. The agency serves clients across multiple sports and
entertainment sectors, offering services such as sponsorship activation, content creation, and digital
marketing. Wasserman’s client-first approach and global reach have positioned it as a key player in

the sports marketing industry.

Specialized Sports Marketing Firms

In addition to the large global agencies, several specialized firms focus on niche markets within sports
marketing. These agencies excel in areas such as esports, grassroots sports, or regional markets,

providing tailored marketing strategies that address specific audience segments.



Infront Sports & Media

Infront Sports & Media is a specialized agency focusing on sports rights marketing, media production,
and event organization. It has a strong foothold in European sports and is known for its work with
football leagues, winter sports, and the Olympic Games. Infront combines marketing expertise with

rights management to maximize revenue for sports properties.

Repucom (now part of Nielsen Sports)

Repucom, integrated into Nielsen Sports, is a sports marketing consultancy specializing in sponsorship
evaluation and market research. This firm provides analytical insights that help brands and rights
holders optimize their investments in sports marketing. Its data-driven approach supports strategic

decision-making within the sports marketing ecosystem.

VaynerSports

VaynerSports is a newer agency that blends sports marketing with digital and social media expertise. It
focuses heavily on athlete branding and influencer marketing, helping athletes build and monetize their
personal brands through innovative content strategies. VaynerSports represents a modern approach to

sports marketing in the digital age.

Services Offered by Top Sports Marketing Agencies

The biggest sports marketing agencies offer a wide range of services designed to maximize the
commercial potential of sports properties, athletes, and brands. Their offerings often include integrated

marketing solutions that span traditional and digital platforms.



Athlete Representation and Management

One of the core services provided is athlete representation, where agencies negotiate contracts,
endorsements, and public relations on behalf of sports professionals. This service ensures athletes

maximize their earning potential while maintaining a positive public image.

Sponsorship and Partnership Activation

Sports marketing agencies develop and activate sponsorship deals that connect brands with sports
audiences. This involves strategic planning, creative campaign development, and on-ground execution

during sporting events to enhance brand engagement and visibility.

Event Management and Promotion

Managing and promoting sports events is another critical service. Agencies organize tournaments, fan
experiences, and media coverage to drive attendance and viewer engagement, creating valuable

platforms for sponsors and partners.

Digital Marketing and Content Creation

With the rise of digital media, agencies now focus heavily on content creation and digital marketing
strategies. This includes social media campaigns, influencer collaborations, and interactive fan

engagement initiatives that leverage emerging technologies.

Emerging Trends in Sports Marketing

The sports marketing industry continues to evolve rapidly, influenced by technological advancements
and changing consumer behavior. The biggest sports marketing agencies are at the forefront of

adopting and shaping these trends to maintain competitive advantages.



Data Analytics and Fan Insights

Utilizing big data and analytics allows agencies to understand fan preferences and behaviors better,
enabling more personalized and effective marketing campaigns. Data-driven strategies improve

sponsorship ROI and fan engagement.

Esports and Digital Sports Marketing

Esports has emerged as a significant sector within sports marketing. Agencies now invest in esports
teams, tournaments, and digital content to tap into younger, tech-savvy audiences. This diversification

broadens their market reach and revenue streams.

Sustainability and Social Responsibility

Brands and agencies are increasingly emphasizing sustainability and social responsibility in sports
marketing. Campaigns that promote environmental awareness and community engagement resonate

well with modern consumers and enhance brand reputation.

Innovative Technologies

Technologies such as virtual reality (VR), augmented reality (AR), and artificial intelligence (Al) are
being integrated into sports marketing campaigns to create immersive fan experiences and optimize

marketing effectiveness.

¢ Global Expansion of Sports Marketing Agencies

e Integration of Influencer Marketing in Sports

¢ The Growing Importance of Women’s Sports



e Cross-Platform Marketing Strategies

Frequently Asked Questions

What are the biggest sports marketing agencies in the world?

Some of the biggest sports marketing agencies globally include IMG, Octagon, Wasserman, CAA
Sports, Excel Sports Management, and MKTG. These agencies handle athlete representation, event

management, sponsorship, and branding.

What services do the biggest sports marketing agencies offer?

The biggest sports marketing agencies offer services such as athlete representation, brand
sponsorship, event management, digital marketing, media rights negotiation, and fan engagement

strategies.

How do sports marketing agencies like IMG and Wasserman influence
the sports industry?

Agencies like IMG and Wasserman influence the sports industry by securing lucrative endorsement
deals for athletes, organizing major sporting events, managing media rights, and creating innovative

marketing campaigns that boost fan engagement.

Which sports marketing agency is known for representing top

athletes?

CAA Sports is renowned for representing some of the top athletes across various sports, including
basketball, football, and soccer, providing them with endorsement deals, career management, and

media opportunities.



How has digital transformation impacted the biggest sports marketing
agencies?

Digital transformation has enabled sports marketing agencies to leverage social media, data analytics,
and influencer marketing to create targeted campaigns, enhance fan interaction, and provide

measurable ROI for brands and athletes.

What trends are shaping the future of the biggest sports marketing
agencies?

Key trends shaping the future of sports marketing agencies include increased investment in esports,
use of augmented reality and virtual reality for fan experiences, data-driven sponsorship strategies,

and a growing focus on sustainability and social responsibility.

Additional Resources

1. The Power Players: Inside the World's Biggest Sports Marketing Agencies

This book provides an in-depth look at the leading sports marketing agencies that dominate the
industry. It explores their strategies, key clients, and the innovative campaigns that have shaped
modern sports marketing. Readers gain insight into how these agencies leverage athlete

endorsements and sponsorship deals to drive global brand growth.

2. Game Changers: The Rise of Sports Marketing Giants

Focusing on the evolution of sports marketing agencies, this book chronicles the rise of the biggest
players in the field. It highlights pivotal moments and deals that transformed the industry landscape.
The narrative combines interviews with agency executives and case studies of successful marketing

campaigns.

3. Branding the Game: How Top Sports Marketing Agencies Build Champions

This title delves into the branding techniques employed by the leading sports marketing firms. It



examines how agencies craft compelling stories around athletes and sports properties to engage fans
and maximize commercial potential. The book also discusses digital innovations and their impact on

sports branding.

4. Behind the Scenes: The Business of Sports Marketing Agencies

Offering a behind-the-scenes perspective, this book reveals the inner workings of major sports
marketing agencies. It covers client acquisition, campaign development, and the negotiation tactics
used to secure lucrative deals. Readers will understand the complex relationships between agencies,

athletes, teams, and sponsors.

5. Global Game Plan: Strategies of the Largest Sports Marketing Firms
This book outlines the global strategies employed by the biggest sports marketing agencies to expand
their reach. It discusses market entry approaches, cultural adaptation, and cross-border sponsorship

deals. The analysis includes examples from North America, Europe, Asia, and emerging markets.

6. Sports Marketing Titans: Profiles of Industry Leaders

Featuring detailed profiles of top executives and founders of major sports marketing agencies, this
book offers personal stories and leadership lessons. It explores how these visionaries shaped their
agencies into industry titans. Readers gain inspiration from their entrepreneurial journeys and strategic

insights.

7. Winning Sponsorships: How Leading Agencies Secure Big Deals
This book focuses on the art and science of securing sponsorships in the competitive sports marketing
arena. It breaks down successful negotiation frameworks and partnership models used by the largest

agencies. Practical tips and real-world examples provide a roadmap for aspiring sports marketers.

8. Digital Playbook: How Sports Marketing Agencies Innovate in a Connected World

Highlighting the digital transformation in sports marketing, this book examines how top agencies utilize
social media, data analytics, and influencer marketing. It showcases innovative campaigns that have
redefined fan engagement and brand activation. The book also discusses future trends and

technological advancements.



9. The Sponsorship Ecosystem: Collaboration Between Sports Marketing Agencies and Brands
This title explores the collaborative dynamics between sports marketing agencies and corporate
brands. It explains how agencies align brand values with sports properties to create meaningful
sponsorships. Case studies illustrate successful partnerships and the mutual benefits achieved through

strategic collaboration.
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biggest sports marketing agencies: Global Sport Marketing Michel Desbordes, André
Richelieu, 2012-06-14 Globalization has had a profound impact on the sports industry, creating an
international market in which sports teams, leagues and players have become internationally
recognized brands. This important new study of contemporary sports marketing examines the
opportunities and threats posed by a global sports market, outlining the tools and strategies that
marketers and managers can use to take advantage of those opportunities. The book surveys current
trends, issues and best practice in international sport marketing, providing a useful blend of
contemporary theory and case studies from the Americas, Europe and Asia. It assesses the impact of
globalization on teams, leagues, players, sponsors and equipment manufacturers, and highlights the
central significance of culture on the development of effective marketing strategy. Global Sport
Marketing is key reading for any advanced student, researcher or practitioner working in sport
marketing or sport business.

biggest sports marketing agencies: Sports Marketing Daniel J. Bruton, 2015-02-13 The world
of sports marketing can be both exciting and challenging when working with high-level
endorsements, licensing agreements, and high profile clients. In Sports Marketing: The View of
Industry Experts, readers get a behind the scenes look at industry leaders as they discuss how they
achieved their position, what their daily schedules look like, and what interesting projects and
challenges are currently upon them. Through these bios, readers will hear directly from some of the
most influential and successful people in the business and learn firsthand about the different
opportunities available within the wide field of sports marketing, as well as a look at the
fundamentals of the positions described.--Publisher's website.

biggest sports marketing agencies: Sports Marketing Larry DeGaris, 2015-02-11 Any
sports marketing student or prospective sports marketer has to understand in detail genuine
industry trends and be able to recognise solutions to real-world scenarios. Sports Marketing: A
Practical Approach is the first textbook to offer a comprehensive, engaging and practice-focused
bridge between academic theory and real-life, industry-based research and practice. Defining the
primary role of the sports marketer as revenue generation, the book is structured around the three
main channels through which this can be achieved — ticket sales, media and sponsorship — and
explores key topics such as: Sports markets and business markets (b2b) Fan development Brand
management Media audiences, rights and revenue Live sports events Sponsorship Merchandise and
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retail Integrating real industry-generated research into every chapter, the book also includes
profiles of leading industry executives and guidance for developing and preparing for a career in
sports marketing. It goes further than any other sports marketing textbook in surveying the
international sports market, including international cases and detailed profiles of international
consumer and business markets throughout. A companion website offers multiple choice questions
for students, editable short answer and essay questions, and lecture slides for instructors. No other
textbook offers such a relevant, practice-focused overview of contemporary sports marketing. It is
the ideal companion to any sports marketing course.

biggest sports marketing agencies: Contemporary Sport Management Paul M. Pedersen,
Lucie Thibault, 2022 Contemporary Sport Management, Seventh Edition, delivers a complete
overview of sport management with a diverse team of contributors. Readers are introduced to all
aspects of the field they need to know as they prepare for a career in sport management.

biggest sports marketing agencies: Digital Sport Marketing Alan Seymour, Paul Blakey,
2020-09-10 Digital sport marketing is a new, dynamic and rapidly evolving area that is having a
profound impact on contemporary sport business. This is the only textbook to introduce core
principles and best practice in digital sports marketing, focusing on key issues, emerging topics and
practical techniques. The book surveys the new international digital landscape in sport business and
explains how to apply digital marketing across key areas from fan engagement and public relations
to strategic communication and branding. Every chapter includes discussion of key concepts, an
in-depth case study, and an in-depth conversation with a leading industry practitioner that
demonstrates how digital marketing works in the real world. Full of useful features, this is an
essential textbook for any sport marketing, sport management, sport business or sport development
course.

biggest sports marketing agencies: International Sport Marketing Michel Desbordes,
André Richelieu, 2019-04-05 How is sport marketing being transformed by new media and
technology, by globalization and by the opening of new markets and sources of revenue? This book
examines the most important trends and developments in contemporary sport marketing around the
world, shining new light on the importance of marketing and markets as the drivers of international
sport business. The book introduces essential concepts and best practice in international sport
marketing today and presents original case studies from around the world, looking at leagues,
commercial sponsors, consumer behavior, and the role of athletes and their representatives. It
covers important topics from place branding and experiential marketing to equipment manufacture
and sports arenas, as well as the economic impact and regulation of sports events, the
financiarization and vipization of sport, and marketing in the sport for the development and peace
sector. International Sport Marketing is essential reading for all students, scholars and practitioners
working in sport marketing, especially those concerned with the globalization of the sports industry.

biggest sports marketing agencies: Encyclopedia of Sports Management and Marketing
Linda E. Swayne, Mark Dodds, 2011-08-08 The first reference resource to bring both sports
management and sports marketing all together in one place.

biggest sports marketing agencies: Sports Agents and Labour Markets Giambattista
Rossi, Anna Semens, Jean Francois Brocard, 2016-06-10 The sports agent has become a highly
significant figure in contemporary sport business. The role of the agent is essential to our
understanding of labour markets and labour relations in an increasingly globalised sports industry.
Drawing on extensive empirical research into football around the world, this book explains what
agents do, how their role has changed, and why this is important for future sport business. Offering
analysis from economic, legal, social and historical perspectives, the book explores key topics such
as: the history of sports agents including the emergence of the modern agent in US sport typologies
and demographic profiles of agents in football valuations and organisational analysis of leading
European agents and agencies relations between agents and clubs future directions for research
into sports agents. Focusing on the major European leagues, this book goes further than any other in
illuminating an important but under-researched aspect of contemporary sport business. It is a



valuable resource for any student, researcher or policy-maker with an interest in sport business,
sport management, sport policy, the economics of sport or labour economics.

biggest sports marketing agencies: International Sport Business Hans Westerbeek, Adam
Karg, 2022-06-01 International Sport Business: Current Issues, Future Directions offers a
contemporary and forward-looking survey of the global sport industry, introducing the key themes,
trends and critical issues that will impact decision-making and strategy in sport business in the
coming decade and beyond. Against a background of globalisation, disruption and social change, the
book explores key influences on the development and commercialisation of the sport industry. It
examines themes such as governance, the social role of sport, value chains and innovation, the
increasing importance of data, digital technology and leadership. Every chapter includes
cutting-edge case studies, commentaries, examples of best practice and interviews with leading
sport business professionals, encouraging the reader to reflect on the factors that determine success
in international sport business. The book also looks ahead, imagining potential scenarios for the
future of sport. Thought-provoking, underpinned by research evidence and intended to generate
debate and discussion, this is the perfect foundation text for any international sport business course,
and an essential guide to the future for sport business practitioners and policy-makers. An
accompanying eResource provides reflective questions for each chapter.

biggest sports marketing agencies: Industries and Careers for MBAs WetFeet (Firm),
WetFeet, 2008

biggest sports marketing agencies: Principles and Practice of Sport Management Lisa Pike
Masteralexis, Carol A. Barr, Mary A. Hums, 2005 This textbook describes the skill sets needed by the
professional sports manager, and surveys the various subdisciplines within the sports management
field. The 21 chapters discuss financial and legal principles, high school and collegiate sports,
facility and event management, broadcasting, and the health and fitness industry. The second
edition u

biggest sports marketing agencies: Contemporary Sport Management Paul Mark Pedersen,
2011 Action-packed martial arts movie, produced by kung-fu legend, Sammo Hung. Kar Lok Chin
plays Yu Shu, a young daydreamer who busies himself by drawing illustrations of the martial arts
heroes he imagines. When he unwittingly becomes the prey of the leaders of a local prostitution
racket, he is taught the ways of kung-fu from his uncle, leading to the final showdown between
himself and the legendary 'Scorpion King', played by Yung Yuen.

biggest sports marketing agencies: Sports Marketing Michael ]J. Fetchko, Donald P. Roy,
Vassilis Dalakas, 2024-01-31 Highly practical and engaging, Sports Marketing equips students with
the skills, techniques, and tools they need to be successful marketers in any sporting environment.
The book blends relevant marketing theory—focusing on industry-specific terminology and
practices—with practitioner insights into current issues and future directions in the sports industry.
This anticipated third edition has been fully updated to incorporate a broad range of global and
diverse perspectives from industry experts and international case studies throughout. Contemporary
topics within the sports industry have been expanded upon, including esports, social responsibility,
sustainability, digital and social media, and personal branding. Popular You Make the Call cases,
insider and early career insights, and review questions stimulate lively classroom discussion, while
chapter summaries and terms support further support learning. Overall, this exciting text will:
Increase students’ depth of knowledge about sports marketing Challenge students to apply concepts
to real-world situations Profile best practices of organizations and individuals within the sports
industry as they relate to the book’s content Equip students to position themselves to compete for
entry-level positions in sports business Provide faculty with a concise but thorough text that meets
their needs Sports Marketing remains a core textbook for undergraduate and postgraduate students
of sports marketing and management, providing a firm grasp of the ins and outs of working in
sports. Additional online resources include PowerPoint slides for each chapter, a test bank of
questions and an instructor’s manual.

biggest sports marketing agencies: Working in Sport Rocco Porreca, 2024-11-04 This book



is a practical guide to getting your dream job in the sport industry. Offering a concise introduction to
the contemporary sport industry and the wide range of careers within it, the book explains how to
acquire the skills, qualifications, and experience you need to stand out from your competitors and
start building your career in sport. Covering all sectors of sport, from public to professional, from
elite level to grassroots, and from major sports organizations to self-employment and
entrepreneurship, the book surveys the landscape of the global sport industry. It looks at some of
the myths that persist about working in sport and explains the types of education, qualifications,
professional training, experiences, and skills that employers are looking for. The book identifies
careers in different sectors of sport, such as sport management and sport media, and introduces the
key building blocks of career development, including how to write a strong CV; good interview
techniques; making the most of internships, placements, and volunteering; networking; and
promoting your personal brand on social media. Every chapter includes interviews with successful
industry professionals from around the world, and a “career playbook” section brings it all together
with strategies and plans for taking those first steps forward. This is essential reading for any
student taking a sport-related course who wants to work in the sport industry as well as early career
professionals looking to enhance their career prospects.

biggest sports marketing agencies: Sport Marketing Bernard ]J. Mullin, Stephen Hardy,
William A. Sutton, 2018-10-30 Sport Marketing, Fourth Edition With Web Study Guide, has been
streamlined and updated to keep pace with the latest information and issues in the competitive
world of sport marketing. This text maintains its position as the best-selling and original text in the
field, continuing to direct students to a better understanding of the theoretical backbone that makes
sport marketing such a unique and vibrant subject to study. Using the new full-color format and
companion web study guide, students will stay engaged as they explore how fans, players, coaches,
the media, and companies interact to drive the sport industry. Heavily updated with more
contributions from industry professionals and emphasis on social media platforms that have
revolutionized the field in recent years, this edition contains practical material that prepares
students for careers in sport marketing. It also includes these updates: *A web study guide featuring
exclusive video interviews with industry professionals and accompanying activities that tie core
concepts and strategies from the book into applied situations ¢Instructor ancillaries enhanced by
gradable chapter quizzes that can be used with learning management systems ¢An attractive and
engaging full-color interior *Chapter objectives, opening scenarios, engaging sidebars, and photos
throughout the text that guide students in grasping important concepts *Wrap-Up, Activities, and
Your Marketing Plan sections at the end of each chapter that offer opportunities for self-assessment
and review The highly respected authors have long been recognized for their ability to define this
exciting field, combining academic study and current research with industry experience for an
unmatched learning experience for students preparing to enter the working world. The content in
this fourth edition of Sport Marketing has been reorganized to make it easier to use in the
classroom. Chapters 1 through 3 provide an overview of the field of sport marketing as an area of
study and profession. Chapters 4 and 5 teach students how to research and study the behaviors of
sport consumers, including an overview of marketing segmentation. Chapters 6 through 13 provide
extensive information on the nuts and bolts of the field, including the five Ps of sport marketing and
special sections on branding, sales and service, engagement and activation, community relations,
and social media. The final chapters explore legal issues, integration, and the future of sport
marketing. Instructors may also take advantage of the student web study guide and complete
package of ancillaries to enhance learning and presentation of core concepts. All materials,
including the web study guide, instructor guide, test package, presentation package plus image
bank, and LMS-compatible chapter quizzes, are available online. The world of sport marketing
continues to evolve. Sport Marketing, Fourth Edition With Web Study Guide, offers students a
complete view of the expansive field of sport, providing an understanding of the foundations of sport
marketing and how to enhance the sport experience.

biggest sports marketing agencies: Industries and Careers for Undergraduates WetFeet



(Firm), 2008

biggest sports marketing agencies: Careers in Entertainment and Sports WetFeet (Firm),
WetFeet, 2008

biggest sports marketing agencies: Profiles of Sport Industry Professionals Matthew ]J.
Robinson, 2001 The sports field is becoming increasingly complex and multifaceted, and sports are
big business. This is the most comprehensive career sports book available, and a valuable reference
for professors and students alike.

biggest sports marketing agencies: Contemporary Sport Management, 5E Pedersen, Paul M.,
Thibault, Lucie, 2014-06-18 Contemporary Sport Management, Fifth, provides students with an
overview of sport management by presenting extensive discussions of the foundational aspects of the
profession and current topics from the field. The fifth edition continues to engage students with a
full-color format and an integrated web study guide. The text also discusses the role of social media
in revolutionizing the industry and the significance of sport as an international institution. Students
will learn the relevance of legal, sociocultural, historical, political, and psychological concepts to the
management of sport; the professional skills and attitudes of successful sport managers; and ways in
which the globalization of sport continues to affect sport management professions.

biggest sports marketing agencies: Vault Guide to the Top Advertising & PR Employers
Laurie Pasiuk, 2005 Vault brings its famed journalistic, insider approach to advertising and public
relations employers. The Guide provides business profiles, hiring and workplace culture information
on top employers, including Young & Rubicam, Ogilvy & Mather Worldwide, BBDO Worldwide,
McCannErickson Worldwide, DDB Worldwide, J. Walter Thompson Co., Leo Burnett Co., FCB
Worldwide, Saatchi & Saatchi, and more.
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